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PROFESSIONAL EXPERIENCE
SENIOR DESIGNER
ALPFA Foundation, Inc.	 March 2022 – Present
•	 Spearhead the visual design and execution of ALPFA’s annual Convention, engaging 6,000+ attendees, including 

website design, signage, program screens, and branded giveaways.
•	 Lead creative direction for national events, collaborating with external vendors and contractors to bring ideas to life 

across diverse event types, including multi-day conferences and expos.
•	 Oversee brand identity for ALPFA National, ensuring consistency and visual appeal across all branded materials.
•	 Manage and cultivate vendor relationships across multiple departments, including merchandise production, AV, and 

trade show set design.
•	 Develop and launch impactful brand identities for high-profile programs such as Most Powerful Latinas, incorporating 

merchandise design, event planning, and award branding.
•	 Collaborate with the marketing team on national campaigns like Latina Equal Pay Day and Hispanic & Latino Heritage 

Month, enhancing engagement and visibility.
•	 Design and produce promotional items for ALPFA National, including apparel, event swag, and limited-edition  

enamel pins.
•	 Co-hosted a Personal Branding Workshop series, engaging 2,000+ viewers on social media platforms (LinkedIn, 

Instagram, YouTube, and Facebook).

CREATIVE DIRECTOR/GRAPHIC DESIGNER
Freelance	  July 2015 – Present
•	 Specialize in creating full suites of branded materials for small businesses and individuals, including logos, business 

cards, social media assets, and packaging design.
•	 Collaborated with clients to develop a language learning workbook, incorporating custom illustrations and  

educational content.

GRAPHIC DESIGNER 
Lockton Companies	 May 2016 – March 2022
•	 Delivered high-impact design solutions for Lockton clients, creating a variety of materials such as RFPs, employee 

communications, PowerPoint presentations, and event collateral.
•	 Successfully managed a high-volume workload of 50+ clients and 20+ projects per week, ensuring all deadlines were 

met with precision and creativity.
•	 Collaborated with cross-functional teams and external vendors to develop robust marketing solutions, including voice 

recording and video presentations.
•	 Ensured brand consistency for both Lockton’s corporate identity and individual client projects.

SKILLS & TOOLS
SOFTWARE:	Adobe Creative Cloud (InDesign, Illustrator, Photoshop, XD), Canva, Prezi, Google Suite, Microsoft Office, 

CaptCut, Figma, Quickbooks
EVENT & MARKETING PLATFORMS: CVENT, Active Campaign, SplashThat, ConstantContact, Mailchimp
WEB & DIGITAL DESIGN: HTML, WordPress
PROJECT MANAGEMENT: Trello, Asana, Monday.com

EDUCATION
Bachelor of Arts in International Relations & Bachelor of Arts in Anthropology
University of Rochester

LANGUAGES
English, Native • Brazilian Portuguese, Proficient • French, Intermediate 
Dual Brazilian and U.S. Citizenship

https://issuu.com/a_larson/docs/design_portfolio_alex_larson
https://www.linkedin.com/in/alexandra-larson-95b58abb/

